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https://instytutboyma.org/pl/
https://cube.asia/indonesia-ecommerce-market-growth-insights-challenges-and-prospect/
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https://www.statista.com/statistics/558642/number-of-mobile-internet-user-in-indonesia/
https://www.state.gov/reports/2023-report-on-international-religious-freedom/indonesia/
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Pożądane kategorie produktów na rynku 

Moda 

Elektronika 

https://www.janio.asia/resources/articles/indonesia-s-top-e-commerce-product-categories
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Zabawki dla dzieci i akcesoria dla zwierząt 

Meble i akcesoria 
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Kosmetyki 

Produkty spożywcze 
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Shopee ID 

Tokopedia  

Lazada ID  

https://www.tmogroup.asia/insights/top-online-marketplaces-indonesia/
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Blibli  

Bukalapak  

Amazon.com  
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Alibaba.com   

Zalora ID 

Bhinneka  

TikTok Shop 
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https://kvytechnology.com/blog/ecommerce/ecommerce-in-indonesia/#elementor-toc__heading-anchor-16
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Logistyka (ze względu na obszar geograficzny i strukturę archipelagu) 

Problemy z łącznością w odległych obszarach wiejskich 

Częste zmiany polityki ekonomicznej państwa 

Wielorakość systemów płatności.  

https://www.xendit.co/en-id/blog/qris-best-payment-method-for-a-seamless-payment-experience/
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 Livestream e-commerce – sprzedaż na żywo 

https://www.ppro.com/countries/indonesia/
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Online-to-Offline (O2O) 

Otoczenie regulacyjne 
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Cross-border e-commerce 

 

 

https://gmo-research.ai/en/news-events/studies/2024-study-cross-border-ecommerce-indonesia
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Podsumowanie 
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Dalsze kroki 
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www.trade.gov.pl


